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Capella University 
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Web: http://www.capella.edu 
 
Contact:  Trudy Paparone, trudy.paparone@capella.edu, 612-977-4121 
 
MCC and Capella have entered into a Program Articulation Agreement between the AAS in Marketing and the BS in 
Business Administration.   
 
PROGRAM INFORMATION 
 

• A McHenry County College graduate receiving an AAS in Marketing will be considered for admission if the 
following are met:  
 Completion of Capella University undergraduate admissions application and admission to the University 
 Meet admission criteria documented in current Capella University catalog (www.capella.edu/mchenry) 
 Completion of a minimum of 60 transferable credit hours to Capella University 
 Minimum cumulative 2.00 GPA as calculated by MCC 

• Tuition and fee rates, admission criteria and academic requirements are subject to the Capella University catalog 
at the time of admission to Capella University 

• Students must complete a minimum of 50 percent of their core and specialization courses at Capella University. 
• MCC faculty, staff and graduates receive a 10% tuition reduction on all Capella University courses, excluding 

fees.  Students eligible for this discount must identify themselves in order to get the discount.  The tuition 
discount is not retroactive. 

• Capella University extends benefits and expert resources to US Armed Forces students, including: 
 Tuition discounts up to 15% 
 Credit for military training 
 Post 9/11 GI Bill and Yellow Ribbon program 
 Dedicated military support services team 
 Flexible military leave policy 

• Credit through prior learning assessment – Capella University allows student to document experiential learning 
for credit.  If mastery of course-related competencies is successfully demonstrated, students are granted credit 
for the Capella course(s).  The Prior Learning Assessment fee is substantially less than tuition for the equivalent 
courses. 

• Students will have a minimum of 43 semester hours (64.5 quarter hours) of course work to complete through 
Capella, beyond course recommendations on this transfer guide . (AAS plus additional course work to satisfy 
Capella general education requirements).   
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RECOMMENDED COURSES 

 

AAS IN MARKETING 
General Education Core Credit Hours Courses 

Communications 6 
 

____Select 2 courses from following: 
____ 
 

ENG151 Composition I   ENG152 Composition II 
SPE151 Introduction to Speech ENG105 Technical Communications 
 

Mathematics or Life or 
Physical Sciences 
  

3 ____Select 1 course from following numbers or prefixes: 
 

MAT120 or above, excluding MAT140, 150, 158, 159, 201 and 202; BIO; CHM; 
EAS; GEL; PHY; GEG101, 123, 220; HRT103, 105  

Social & Behavioral Sciences 3 ____Select 1 course from following numbers or prefixes: 
 

ANT (excluding ANT160); ECO; GEG202, 203, 204; HIS; PLT; PSY; SOC  

Humanities & Fine Arts 3 ____Select 1 course from following numbers and prefixes: 
 

ENG (excluding ENG105, 151, 152); FRE; GER; HUM (excluding HUM250); PHI; 
SPA; ART (excluding ART166, 170, 290, 299); DGM167, 168; JRN180; MUS 
(excluding MUS100, 104, 160, 161, 162, 201-218); THE (excluding THE159) 
 
 

Program Core 
 
 

35 
 
 

_____ACC151 
_____ACC152 
_____BUS145 
_____ BUS150 
_____BUS155 
_____BUS240 
_____CIS110 
 

_____BUS220 
_____MKT110 
_____MKT120 
_____MKT130 
_____MKT155 

Business Electives 2-3 _____ Choose MCC courses with prefix ACC, AOM, BUS, CIS, DGM, IBS, or MGT 

Professional Selling 
Option 

9 _____ IBS115 
_____MKT248 
_____MKT249 
 

_____MKT250 
_____MKT264 
_____MKT290 
 

Total Credits 61-62  

 
 

Capella University requires 30 semester hours (45 quarter hours) of general education course work.  Upon completion of 
MCC’s AAS in Marketing (using courses recommended in the chart above), 15 additional credits can be taken through 
MCC to fulfill Capella University’s general education requirements.  Select 5 courses (15 credits) from the courses below. 

 

Capella University  
General Education 

 

Credit Hours MCC Courses 

Humanities 3 ____Select 1 course from following numbers and prefixes: 
ENG (excluding ENG105, 151, 152); FRE; GER; HUM (excluding HUM250); PHI; SPA; ART 
(excluding ART166, 170, 290, 299); DGM167, 168; JRN180; MUS (excluding MUS100, 104, 
160, 161, 162, 201-218); THE (excluding THE159)  

Math/Natural Science 3 ____Select 1 course from following numbers or prefixes: 
MAT120 or above, excluding MAT140, 150, 158, 159, 201 and 202; BIO; CHM; EAS; GEL; 
PHY; GEG101, 123, 220; HRT103, 105 

Social Science 3 ____Select 1 course from following numbers or prefixes: 
ANT (excluding ANT160); ECO; GEG202, 203, 204; HIS; PLT; PSY; SOC 

 6 ____Select 2 courses from numbers and prefixes listed above: 
____ 

Total General Education 
Credits from AAS Degree 

15  

Total General Education 30  
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My MCC Education Plan 
 

Term _______ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 

Term _________ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 

Term _________ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 

Term _______ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 

Term _________ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 

Term _________ 
______________________ 
______________________ 
______________________ 
______________________ 
______________________ 
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